Take the RiSE
brand challenge

Start here

Do you know why
brands exist?

Do you know what
your brand

personality is?

Have you analysed
the competition?

Have you analysed
the competition?

Do you have a
brand value
proposition?
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Purpose & vision

Do you know how
customers perceive
your brand?
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Brand value proposition
Brand values
Tone of voice

Do you have clear
brand messages?

Ethos & personality
Brand perception
Competitor analysis
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Does your brand
visual identity

align with what
you stand for?

Brand identity
Share

Brand launch

Brand awareness campaigns
Marketing campaigns
Stakeholder experience

Do you integrate Do you run $ N
your brand consistent brand
awareness campaigns? Do you have strong
campaigns across brand awareness
all channels? | with clients?
Are your employees
on-board with your
brand proposition
and values?
Does your customer
Can your customers
experience align
recall your key brand
with your brand messages? Do you measure
Hgses the success of your
[ marketing and ROI? Really?

There’s always room
for improvement?

|
Evaluate

Brand equity
Analytics

ROI

Brand perception

Has your brand helped

you achieve your
business objectives?

weareembrace.com to chat
nd building expert today.




